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LeadTrust Al

The Trust Layer Between Customer Acquisition and
Cybersecurity

Al-Powered Fraud Detection & Lead Verification Platform

WE VERIFY. YOU SELL.™

Executive Summary

Every business invests significant time and money generating leads. Yet most organizations
never verify whether those leads can actually be trusted before they enter the CRM.

Fraudulent submissions, spam inquiries, solicitation messages, bots, fake identities, disposable
email addresses, invalid phone numbers, and repeat offenders quietly contaminate customer
databases every day. These poor-quality submissions waste marketing budgets, reduce sales
productivity, distort reporting, and increase operational risk.

LeadTrust Al was built to solve this problem.

Our Al-powered Trust Engine™ acts as a protective trust layer between your lead sources and
your CRM, verifying every submission in real time before it reaches your sales team.

The result is cleaner data, stronger cybersecurity, improved lead quality, and greater confidence
in every customer interaction.

The Modern Lead Quality Problem

Today's businesses collect leads from many different sources:



Contact Us forms
Demo requests
Quote requests
Google Lead Forms
Facebook Lead Ads
Landing pages
Calendar bookings
Custom web forms
API submissions

While these channels generate valuable opportunities, they also attract:

Fraudulent actors
Automated bots
Competitors
Solicitors

Fake identities
Spam submissions
Repeat offenders

Without verification, these submissions often enter CRMs alongside legitimate prospects.

Once bad data enters a CRM, it can affect:

Sales productivity
Marketing attribution
Customer reporting
Revenue forecasting
Operational efficiency
Customer acquisition costs

The longer poor-quality data remains in the system, the more difficult and expensive it becomes
to correct.

The LeadTrust Al Solution

LeadTrust Al verifies every lead before it reaches your CRM.

Rather than replacing your website or requiring businesses to redesign their existing forms,
LeadTrust Al integrates with the lead sources organizations already use.

Every submission is analyzed in real time using the proprietary LeadTrust Al Trust Engine™.



The platform evaluates more than 150 trust signals to determine whether a submission should
be considered:

Trusted
Suspicious
Fraudulent
Solicitation
Repeat Offender

This intelligence allows businesses to make informed decisions before sales teams begin
engaging with a lead.

How the Trust Engine Works

Every incoming submission is evaluated across multiple intelligence layers.

These include:

Email Intelligence

The platform evaluates email quality, authenticity, and potential fraud indicators.

Phone Intelligence

Phone numbers are analyzed to determine validity and identify suspicious characteristics.

IP Intelligence

Network information is evaluated to identify abnormal or potentially fraudulent activity.

Device Intelligence

Device fingerprinting helps identify repeat submissions and suspicious behavior.

Identity Signals

Multiple verification signals are analyzed to improve confidence in lead authenticity.



Behavioral Intelligence

Patterns of user behavior are evaluated to distinguish legitimate users from automated or
suspicious activity.

The result is a comprehensive Trust Score™ generated before the lead reaches the CRM.

Real-Time Decision Making

Instead of allowing every submission into the CRM, LeadTrust Al enables organizations to make
intelligent routing decisions.

Trusted submissions can continue through the sales process.

Suspicious activity can be flagged for additional review.

Fraudulent submissions can be isolated before they consume valuable sales resources.
Solicitation inquiries can be separated from legitimate customer opportunities.

Repeat offenders can be recognized automatically.

Why Businesses Choose LeadTrust Al

LeadTrust Al was designed around one simple philosophy:
Businesses should not have to replace the systems they already use.
Organizations continue using:

Existing Contact Us forms

Existing websites

Existing CRMs

Existing lead generation campaigns
Existing marketing workflows

LeadTrust Al simply adds intelligent verification before leads enter the sales pipeline.

No website redesign.



No disruption.

No complicated migration.

Benefits

Organizations using LeadTrust Al can:

Improve lead quality

Reduce fraudulent submissions
Filter solicitation inquiries
Protect CRM integrity

Improve marketing attribution
Increase sales efficiency
Reduce manual review
Strengthen cybersecurity
Improve operational confidence
Protect revenue

Built for Every Industry

LeadTrust Al is designed for organizations that depend on inbound leads.
Examples include:

Technology Companies
SaaS Organizations
Managed Service Providers (MSPs)
Financial Services
Mortgage Companies
Insurance Agencies
Healthcare Organizations
Professional Services
Marketing Agencies
Legal Services

Home Services
Manufacturing

Education



e Enterprise Sales Teams

If your organization receives online inquiries, LeadTrust Al can help improve lead quality.

Simple Implementation

Deployment is designed to be straightforward.
Our implementation team works directly with your organization to:

Configure integrations

Connect existing lead sources
Configure verification workflows
Test routing

Review fraud thresholds
Validate system performance

Most organizations can begin verifying leads within just a few days.

Security First

LeadTrust Al was designed with cybersecurity at its core.
Every submission is evaluated before entering critical business systems.

This proactive approach helps organizations reduce unnecessary risk while improving
confidence in customer data.

Rather than reacting to poor-quality leads after they enter the CRM, LeadTrust Al enables
organizations to verify trust before engagement begins.

Our Mission

LeadTrust Al exists to become the trust layer between customer acquisition and cybersecurity.



By transforming lead data into trusted intelligence, we help organizations reduce fraud, improve
lead quality, protect revenue, and make faster, more confident business decisions.

About LeadTrust Al

Founded in Tempe, Arizona, LeadTrust Al was created after its founder experienced firsthand
how fraudulent submissions, spam inquiries, and poor-quality leads negatively affected business
operations.

What began as an internal solution evolved into a comprehensive Al-powered lead verification
platform that now helps organizations protect their customer acquisition process through
real-time trust intelligence.

Conclusion

Every lead represents a decision.

Some deserve immediate attention.

Others deserve additional review.

Some should never reach your CRM at all.

LeadTrust Al helps businesses make those decisions with confidence.

By verifying every submission before it enters the sales pipeline, organizations gain cleaner
CRM data, stronger cybersecurity, improved operational efficiency, and greater confidence in
every customer interaction. Because trust shouldn't be assumed.

It should be verified.
LeadTrust Al

WE VERIFY. YOU SELL.™
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